
 

 

 

 

 

 

SINGLE MAJOR SYSTEM 

INTRODUCED YEAR: 2023 – 2024 

SEMESTER – I 

SKILL ENHANCEMENT COURSE 

ENTREPRENEURSHIP      DEVELOPMENT 

PROGRAMS  

1. COMMERCE STREAM  : B.COM (GEN) (H) 

B.COM (CA) (H) 

B.COM (ACCOUNTING) 

B.COM (FINANCIAL SERVICES) 

BBA (GEN) (H) 

BBA (DM) (H) 

 

 

 

 

 

Prepared by 

M Y NAIDU 

Lecturer in Commerce 

Govt. College (A), Rajahmundry. 

 

 

 



 

 

ENTREPRENEURSHIP      DEVELOPMENT 

SYLLABUS 
Hours: 2 per week                                                                                                     Credits: 2 

 

Course Objective: A Generic Course that is intended to inculcate an integrated personal Life 

Skill to the student.  

 

Learning Outcomes: After successful completion of the course the student will be able to  

 Understand the concept of Entrepreneurship, its applications and scope.  

 Know various types of financial institutions that help the business at Central, State 

and Local Level  

  Understand Central and State Government policies, Aware of various tax incentives, 

concessions   

 Applies the knowledge for generating a broad idea for a starting an enterprise/start up  

 Understand the content for preparing a Project Report for a start-up and differentiate 

between financial, technical analysis and business feasibility.  

 

Unit-I: Entrepreneurship: Definition and Concept of entrepreneurship - 

Entrepreneur Characteristics – Classification of Entrepreneurs –Role of 

Entrepreneurship in Economic Development –Start-ups.  

 

Unit-II: Idea Generation and Project Formulation: Ideas in Entrepreneurships – 

Sources of New Ideas – Techniques for Generating Ideas – Preparation of Project 

Report –Contents; Guidelines for Report preparation – Project Appraisal Techniques 

–Economic Analysis-Financial Analysis-Market Analysis.  

 

Unit-III: Institutions Supporting and Taxation Benefits: Central level Institutions: 

NABARD; SIDBI,– State Level Institutions –DICs – SFC - Government Policy for 

MSMEs - Tax Incentives and Concessions. 

 

Reference Books:  

1. Arya Kumar, Entrepreneurship, Pearson, Delhi  

2. Poornima MCH, Entrepreneurship Development –Small Business Enterprises, Pearson, 

Delhi 

 3. Sangeetha Sharma, Entrepreneurship Development, PHI Learning  

4. Kanishka Bedi, Management and Entrepreneurship, Oxford University Press, Delhi  

 

Co-Curricular Activities: 

1. Group Discussion  

2. Debate  

3. Seminar  

4. Visit to an SSI and preparing of an outline Report  

5. Invited Lecture by a Bank Employee on the Bank Support to a Start Up.  

6. Chart showing tax concessions to SSI, MSME both direct and indirect. 

 

 

 



 

 

UNIT - I 

ENTREPRENEURSHIP 

Definition and Concept of Entrepreneurship: 

Entrepreneurship is when an individual who has an idea acts on that idea, usually to 

disrupt the current market with a new product or service.  

Entrepreneurship is when an individual who has an idea acts on that idea, usually to disrupt 

the current market with a new product or service. Entrepreneurship usually starts as a small 

business but the long-term vision is much greater, to seek high profits and capture market 

share with an innovative new idea. 

Entrepreneurship includes the creation or extraction of economic value. It is the act of being 

an entrepreneur, or the owner or manager of a business enterprise who, by risk and initiative, 

attempts to make profits. Entrepreneurs act as managers and oversee the launch and growth 

of an enterprise. 

Entrepreneurship “is that it is the process of pursuing opportunities without limitation by 

resources currently in hand” (Brooks, 2009, p. 3)  

Entrepreneurship is “the process of doing something new and something different for the 

purpose of creating wealth for the individual and adding value to society” (Kao, 1993, p. 70) 

Characteristics of Entrepreneur:  

Successful entrepreneurs are ambitious, independent, self-confident, creative, energetic, 

passionate, and committed. They have a high need for achievement and a willingness to take 

moderate risks. 

 Ambitious: They are competitive and have a high need for achievement. 

 Independent: They are individualists and self-starters who prefer to lead rather than 

follow. 

 Self-confident: They understand the challenges of starting and operating a business 

and are decisive and confident in their ability to solve problems. 

 Risk-takers: Although they are not averse to risk, most successful entrepreneurs favor 

business opportunities that carry a moderate degree of risk where they can better 

control the outcome over highly risky ventures where luck plays a large role. 

 Visionary: Their ability to spot trends and act on them sets entrepreneurs apart from 

small-business owners and managers. 

 Creative: To compete with larger firms, entrepreneurs need to have creative product 

designs, bold marketing strategies, and innovative solutions to managerial problems. 

 Energetic: Starting and operating a business takes long hours. Even so, some 

entrepreneurs start their companies while still employed full-time elsewhere. 

 Passionate: Entrepreneurs love their work, as Miho Inagi demonstrated by opening a 

bagel shop in Tokyo despite the odds against it being a success. 

 Committed: Because they are so committed to their companies, entrepreneurs are 

willing to make personal sacrifices to achieve their goals. 



 

 

 

Classification of Entrepreneurs: 

 

I. Based on the Business Type: Under this category entrepreneurs are classified into 

three types. 

a) Trading Entrepreneurs: There entrepreneurs undertake trading activities such as 

Buying and selling of Goods and Services. 

b) Manufacturing Entrepreneurs: Manufacturing entrepreneurs were defined as the 

founders of their firms. The founder of a business to manufacture products is known 

as a manufacturing entrepreneur. Manufacturing entrepreneurs analyze market needs 

or customer needs and manufacture products to meet such needs using various 

resources or technologies. 

c) Agricultural Entrepreneur: Agricultural entrepreneurs are those who undertake 

agricultural activities as through mechanization, irrigation and application of 

technologies to produce the crop.  

II. Based on technology: Under this category entrepreneurs are classified into Two 

types. 

a) Technology entrepreneurs: Technology entrepreneurs are different from non-

technology entrepreneurs. Their success depends on scientific and technological 

development, combining the skills and capabilities of technologists and others to 

create a successful business. 

b) Non-technical Entrepreneur: Non-technical entrepreneurs are those who are not 

concerned with the technical aspects of the product or service in which they deal. 

They are concerned only with developing alternative marketing and promotional 

strategies for their product or service. 

III. Based on Ownership: Under this category entrepreneurs are classified into Three 

types. 

a) Private Entrepreneurs: private entrepreneur a self-employed person, you can easily 

engage in small-scale business activities mainly based on your own work input. 

Private entrepreneurship is the lightest and simplest company form. It is also easy, 

fast and inexpensive to set up. As a private entrepreneur, you can engage in business 



 

 

activities alone, with your spouse, or with your children or grandchildren under the 

age of 18. 

b) State Entrepreneurs: When the trading or industrial venture is undertaken by the 

State or the Government, it is called „state entrepreneur.‟ 

c) Joint Entrepreneurs: When the trading or industrial venture is undertaken by the 

State or the Government, it is called „state entrepreneur.‟ 

IV. Based on Gender:  

a) Men Entrepreneurs: 

When business enterprises are owned, managed, and controlled by men, these are called „men 

entrepreneurs.‟ 

b) Women Entrepreneurs: 

Women entrepreneurs are defined as the enterprises owned and controlled by a woman or 

women having a minimum financial interest of 51 per cent of the capital and giving at least 

51 per cent of employment generated in the enterprises to women. 

V. Based on the Size of Enterprise: 

a) Small-Scale Entrepreneur: 

An entrepreneur who has made investment in plant and machinery up to Rs 1.00 crore is 

called „small-scale entrepreneur.‟ 

b) Medium-Scale Entrepreneur: 

The entrepreneur who has made investment in plant and machinery above Rs 1.00 crore but 

below Rs 5.00 crore is called „medium-scale entrepreneur.‟ 

c) Large-Scale entrepreneur: 

The entrepreneur who has made investment in plant and machinery more than Rs 5.00 crore 

is called „large-scale entrepreneur.‟ 

VI. Based on Clarence Danhof Classification: 

Clarence Danhof (1949), on the basis of his study of the American Agriculture, classified 

entrepreneurs in the manner that at the initial stage of economic development, entrepreneurs 

have less initiative and drive and as economic development proceeds, they become more 

innovating and enthusiastic. 

a) Innovating Entrepreneurs: 

Innovating entrepreneurs are one who introduce new goods, inaugurate new method of 

production, discover new market and reorganise the enterprise. 

b) Imitative Entrepreneurs: 

These are characterised by readiness to adopt successful innovations inaugurated by 

innovating entrepreneurs. Imitative entrepreneurs do not innovate the changes themselves, 

they only imitate techniques and technology innovated by others. 

c) Fabian Entrepreneurs: 

Fabian entrepreneurs are characterised by very great caution and skepticism in experimenting 

any change in their enterprises. They imitate only when it becomes perfectly clear that failure 

to do so would result in a loss of the relative position in the enterprise. 

d) Drone Entrepreneurs: 

These are characterised by a refusal to adopt opportunities to make changes in production 

formulae even at the cost of severely reduced returns relative to other like producers. Such 

entrepreneurs may even suffer from losses but they are not ready to make changes in their 

existing production methods. 

 

 

 



 

 

Role of Entrepreneurship in Economic Development:  

1. Wealth Creation and Sharing: By establishing the business entity, entrepreneurs 

invest their own resources and attract capital (in the form of debt, equity, etc.) from 

investors, lenders and the public. This mobilizes public wealth and allows people to 

benefit from the success of entrepreneurs and growing businesses. This kind of pooled 

capital that results in wealth creation and distribution is one of the basic imperatives 

and goals of economic development. 

2. Create Jobs: Entrepreneurs are by nature and definition job creators, as opposed to 

job seekers. The simple translation is that when you become an entrepreneur, there is 

one less job seeker in the economy, and then you provide employment for multiple 

other job seekers. This kind of job creation by new and existing businesses is again is 

one of the basic goals of economic development.  

3.  Balanced Regional Development: Entrepreneurs setting up new businesses and 

industrial units help with regional development by locating in less developed and 

backward areas. The growth of industries and business in these areas leads to 

infrastructure improvements like better roads and rail links, airports, stable electricity 

and water supply, schools, hospitals, shopping malls and other public and private 

services that would not otherwise be available. 

4. GDP and Per Capita Income: India‟s MSME sector, comprised of 36 million units 

that provide employment for more than 80 million people, now accounts for over 37% 

of the country‟s GDP. Each new addition to these 36 million units makes use of even 

more resources like land, labor and capital to develop products and services that add 

to the national income, national product and per capita income of the country. This 

growth in GDP and per capita income is again one of the essential goals of economic 

development. 

5. Standard of Living: Increase in the standard of living of people in a community is 

yet another key goal of economic development. Entrepreneurs again play a key role in 

increasing the standard of living in a community. They do this not just by creating 

jobs, but also by developing and adopting innovations that lead to improvements in 

the quality of life of their employees, customers, and other stakeholders in the 

community. For example, automation that reduces production costs and enables faster 

production will make a business unit more productive, while also providing its 

customers with the same goods at lower prices. 

6. Exports: Any growing business will eventually want to get started with exports to 

expand their business to foreign markets. This is an important ingredient of economic 

development since it provides access to bigger markets, and leads to currency inflows 

and access to the latest cutting-edge technologies and processes being used in more 

developed foreign markets. Another key benefit is that this expansion that leads to 

more stable business revenue during economic downturns in the local economy.   

7. Community Development: Economic development doesn‟t always translate into 

community development. Community development requires infrastructure for 

education and training, healthcare, and other public services. For example, you need 

highly educated and skilled workers in a community to attract new businesses. If there 

are educational institutions, technical training schools and internship opportunities, 

that will help build the pool of educated and skilled workers. 



 

 

START-UP:  

The start-up focuses on idea generation and development and avoids the costs of 

downstream, customer-facing activities. A start-up or start-up is a company or project 

undertaken by an entrepreneur to seek, develop, and validate a scalable business model. 

 

When a company is in the early stages of development, it is often known as a startup. 

Usually, at this stage, the founding members are the ones who provide the funding, or they 

look for investors who can sponsor.  

Startups are founded based on market demand for a product or service. This is done to earn 

revenue not at the beginning, but at the consequent stages. The goal is primarily about 

growing to a bigger business in the near future by starting small, despite a high chance of 

failure to sustain.  

Characteristics of a Start-up 

Here are the essential features of start-ups. 

Focus on Scalability and Growth: 

Start-ups focus on generating profits by means of positioning, finding market/fit, etc. For 

that, the hard-working hire employees aggressively to meet the goals. In the process, 

employees can have burnout, as some startups may not comply with the standard work-life 

balance. 

Start-ups are Less than 3-5 Years Old: 

After three or five years in the market, a startup becomes a company, especially, in terms of 

how it operates. It will have more systematic processes, ideally.  

Most Scalable Start-ups are in the Tech Domain: 

Start-ups are generally in the business of technology services. Nowadays, such start-ups are 

leveraging the newer technologies such as artificial intelligence in various services and 

products to gain a competitive advantage.  

All Start-ups Require Funding: 

Funding is an essential for every start-up. Founders usually raise funds through venture 

capitalists or from family.  

How to Launch a Startup Company in India 

 Starting a business from scratch in India can be a challenging but rewarding process. It's 

important to be proactive and seek out resources such as business advisors, networking 

events, and entrepreneur communities to help you succeed. Follow these steps to build a 

startup from scratch in India: 

Define your business idea: The first step in building a startup is to define your business idea. 

This should include identifying a problem that your business will solve and determining the 

target market for your product or service. 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

UNIT-II 

IDEA GENERATION AND PROJECT FORMULATION 

Ideas in Entrepreneurships: 
  

1. Subscription Box Service: Create a subscription box around a niche interest or product. This 

could range from beauty products to books, snacks, craft supplies, or even pet toys. 

2. Online Education Platform: Develop a platform for online courses or tutoring services. It 

could focus on a specific subject, skill set, or age group. 

3. Health and Wellness Apps: Develop an app that promotes mental health, fitness, or overall 

well-being. This could include meditation guides, workout plans, or nutrition trackers. 

4. Sustainable Products: Start a business that creates eco-friendly alternatives to everyday 

items, like biodegradable packaging, reusable products, or solar-powered gadgets. 

5. Virtual Reality Experiences: Create immersive VR experiences for entertainment, 

education, or even therapy purposes. 

6. Tech Support for Elders: Offer tech support services tailored to seniors who may struggle 

with technology. This could include assistance with devices, software, or online security. 

7. Food Delivery Services: Focus on a specific niche like healthy meals, specialized diets, or 

ethically sourced ingredients. 

8. Shared Workspaces for Remote Workers: Develop co-working spaces designed for 

freelancers and remote workers, providing amenities and community support. 

9. Personalized Fashion or Design: Offer personalized fashion, interior design, or custom-

made products that cater to individual tastes and preferences. 

10. Blockchain Applications: Explore blockchain technology for applications beyond 

cryptocurrency, like supply chain management, voting systems, or data security. 

 

Sources of New Ideas:  

 
1. Observation: Pay attention to the world around you. Observe people, trends, and behaviors. 

Sometimes, ideas emerge from noticing patterns or gaps in existing systems. 

2. Reading and Research: Explore books, articles, and academic papers. Dive into diverse 

topics; often, connecting different fields can spark innovative ideas. 

3. Brainstorming and Collaboration: Engage in discussions and brainstorming sessions with 

others. Collaborating with people from different backgrounds can lead to fresh perspectives 

and ideas. 

4. Problem-Solving: Identify problems or challenges and think creatively about potential 

solutions. Innovation often stems from addressing existing issues. 

5. Hobbies and Interests: Pursuing hobbies and interests can provide inspiration. Sometimes, 

ideas from one area can be applied in unexpected ways to solve problems in another. 

6. Technology and Innovation Trends: Keep up with the latest advancements in technology 

and innovation. This can stimulate ideas about how to apply new tools or concepts to 

different areas. 

7. Nature and the Environment: Nature is a rich source of inspiration. Observing natural 

systems can lead to innovative solutions in various fields, such as design, engineering, and 

sustainability. 

8. Mindfulness and Reflection: Take time for introspection and mindfulness. Clearing your 

mind and reflecting on your experiences can help generate new ideas. 

 

 



 

 

Techniques for Generating Ideas: 

 
1. Brainstorming: Gather a group of people to freely share ideas without criticism. Encourage 

quantity over quality initially, allowing diverse thoughts to flow. 

2. Mind Mapping: Create visual diagrams that branch out from a central idea. This technique 

helps in organizing thoughts and identifying connections between different concepts. 

3. SCAMPER Technique: Use this method to prompt idea generation by asking questions 

about a product or problem, such as how it could be Substituted, Combined, Adapted, 

Modified, Put to another use, Eliminated, or Rearranged. 

4. Reverse Thinking: Instead of focusing on the problem, consider the opposite. For example, 

instead of asking how to solve a problem, ask how to create it deliberately. This reversal 

often stimulates creative solutions. 

5. Challenges and Constraints: Embrace limitations or challenges as catalysts for creativity. 

Sometimes, constraints force innovative thinking by pushing you to find unconventional 

solutions. 

6. Provocation or Random Stimulus: Introduce random elements or provocative statements to 

trigger new ideas. This can involve using unrelated objects, words, or scenarios to spark 

creative thinking. 

7. Role-playing or Personification: Imagine yourself in different roles or personify objects or 

concepts. This technique helps in gaining diverse perspectives and generating innovative 

ideas. 

8. SWOT Analysis: Evaluate Strengths, Weaknesses, Opportunities, and Threats related to an 

idea or problem. This structured approach can uncover new ideas by assessing the situation 

comprehensively. 

9. Mindfulness and Relaxation Techniques: Sometimes, stepping back and relaxing can allow 

ideas to flow naturally. Meditation, walks in nature, or other mindfulness practices can 

stimulate creativity. 

 

Preparation of Project Report:  
1. Title Page: 

 Title of the project 

 Name of the organization/institution 

 Date of submission 

 Contact information 

2. Executive Summary: 

 A concise overview of the entire report 

 Objectives and goals of the project 

 Summary of key findings, conclusions, and recommendations 

3. Introduction: 

 Background and context of the project 

 Objectives and scope of the project 

 Importance or relevance of the project 

4. Project Description: 

 Detailed explanation of the project 

 Methodology used (research methods, tools, approaches) 

 Resources, technologies, and personnel involved 

 Timeline: Planned vs. Actual progress 

5. Results and Analysis: 



 

 

 Presentation of findings, data, and results 

 Analysis and interpretation of the data 

 Comparison with project objectives and goals 

6. Challenges and Solutions: 

 Identification of any challenges faced during the project 

 Strategies implemented to overcome challenges 

 Lessons learned from these experiences 

7. Impact and Outcomes: 

 Assess the overall impact of the project 

 Discuss how the project met its objectives 

 Any tangible or intangible outcomes achieved 

8. Recommendations: 

 Suggestions for further actions or improvements 

 Recommendations based on the findings 

9. Conclusion: 

 Summary of the key points discussed in the report 

 Reinforcement of the project's significance and impact 

10. References/Bibliography: 

 List of sources referred to or cited in the report 

11. Appendices: 

 Any additional information, charts, graphs, or detailed data that supports the main 

report but isn't essential for the main body 

 

 

Guidelines for Report preparation:  

 
1. Understand the Purpose: Clearly understand why the report is needed and who the 

audience is. Tailor the content, language, and depth of information accordingly. 

2. Define the Scope: Determine the boundaries and objectives of the report. This helps in 

focusing on key aspects and avoiding unnecessary details. 

3. Research and Gather Information: Collect data, facts, and any necessary background 

information. Ensure the information is credible and relevant to the report's objectives. 

4. Create an Outline: Structure the report logically. Develop an outline or framework that 

organizes the content into sections or chapters. 

5. Use Clear and Concise Language: Write in a clear, straightforward manner. Avoid jargon 

and complex language that might confuse the audience. 

6. Visual Aids: Incorporate visual elements such as charts, graphs, tables, and images where 

appropriate. Visuals can often convey complex information more effectively. 

7. Cite Sources: If using external information or referencing other works, cite sources properly 

following a specific citation style (e.g., APA, MLA). 

8. Proofread and Edit: Review the report for grammar, spelling, and factual errors. Editing 

ensures clarity and coherence in the content. 

9. Be Objective: Present information objectively without bias. Use facts and data to support 

any claims or arguments made in the report. 

10. Review and Feedback: Before finalizing, seek feedback from peers, mentors, or supervisors. 

Fresh perspectives can help in refining the report. 

11. Follow Formatting Guidelines: Adhere to any formatting requirements provided. This 

includes font type, size, margins, spacing, and any other specific instructions. 



 

 

12. Executive Summary: Summarize the main points and findings of the report concisely in the 

executive summary. It should provide a quick overview for busy readers. 

13. Finalize and Submit: Once all revisions are made, finalize the report and submit it within 

the specified deadline. 

 

Project Appraisal Techniques:  

1. Economic Analysis: 

Under economic analysis, the project aspects highlighted include requirements for raw 

material, level of capacity utilization, anticipated sales, anticipated expenses and the probable 

profits. It is said that a business should have always a volume of profit clearly in view which 

will govern other economic variables like sales, purchases, expenses and alike. 

2. Financial Analysis: 

Finance is one of the most important pre-requisites to establish an enterprise. It is finance 

only that facilitates an entrepreneur to bring together the labour of one, machine of another 

and raw material of yet another to combine them to produce goods. 

In order to adjudge the financial viability of the project, the following aspects need to be 

carefully analysed: 

1. Assessment of the financial requirements both – fixed capital and working capital 

need to be properly made. You might be knowing that fixed capital normally called 

„fixed assets‟ are those tangible and material facilities which purchased once are used 

again and again. Land and buildings, plants and machinery, and equipment‟s are the 

familiar examples of fixed assets/fixed capital.  

2. In accounting, working capital means excess of current assets over current liabilities. 

Generally, 2: 1 is considered as the optimum current ratio.  

3. Market Analysis: 

Before the production actually starts, the entrepreneur needs to anticipate the possible market 

for the product. He/she has to anticipate who will be the possible customers for his product 

and where and when his product will be sold. There is a trite saying in this regard: “The 

manufacturer of an iron nails must know who will buy his iron nails.” 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

UNIT-III 

INSTITUTIONS SUPPORTING & TAXATION BENEFITS 

 

Central level Institutions: Central-level institutions typically refer to organizations, bodies, 

or agencies that operate at the national or federal level within a country. These institutions 

often play significant roles in governance, policy-making, regulation, and service delivery. 

 

NABARD: (National Bank for Agriculture and Rural Development) 

NABARD stands for the National Bank for Agriculture and Rural Development. It's an apex 

development bank in India that focuses on fostering rural development and supporting 

agriculture-related initiatives. Here are key aspects of NABARD: 

1. Establishment: NABARD was established on July 12, 1982, by an act of parliament. It was 

formed on the recommendations of the B.Sivaraman Committee. 

2. Mission: The primary mission of NABARD is to promote sustainable and equitable 

agriculture and rural prosperity through credit support, institutional development, policy 

advocacy, and other initiatives. 

Functions: 

1. Credit Support: NABARD provides refinance to lending institutions that 

finance agriculture, rural development, cottage industries, handicrafts, and 

other allied economic activities in rural areas. 

2. Developmental Role: It supports various developmental initiatives such as 

rural infrastructure, irrigation, watershed management, and agricultural 

marketing. 

3. Institutional Development: NABARD works on improving the capacity and 

functioning of rural credit institutions and cooperatives. 

4. Research and Policy Advocacy: It conducts research and advocates policies 

aimed at rural and agricultural development. 

5. Financial Services: NABARD provides financial products and services 

including loans, grants, and credit facilities to various institutions and 

organizations involved in rural development. 

6. Rural Infrastructure Development: It plays a crucial role in financing rural 

infrastructure projects such as roads, bridges, irrigation systems, and storage 

facilities. 

7. Microfinance and Self-Help Groups (SHGs): NABARD supports 

microfinance initiatives and the formation of Self-Help Groups to encourage 

financial inclusion and empower rural communities. 

8. Sustainable Development: It promotes sustainable and eco-friendly practices 

in agriculture and rural development to ensure environmental conservation. 

 

 

SIDBI: SIDBI stands for Small Industries Development Bank of India. It's an 

independent financial institution in India that was established on April 2, 1990, through an act 

of parliament. SIDBI is dedicated to the growth and development of micro, small, and 

medium enterprises (MSMEs) in the country. 

1. Mandate: SIDBI's primary objective is to promote, finance, and develop MSMEs across 

various sectors. It focuses on fostering the growth of these enterprises by providing financial 

and non-financial support. 



 

 

2. Financial Services: SIDBI offers a range of financial products and services to MSMEs, 

including term loans, working capital finance, equipment finance, project financing, and 

refinance facilities to banks and financial institutions. 

3. Refinancing: It acts as a refinancing agency, providing refinancing facilities to various 

financial institutions that lend to MSMEs. This helps in ensuring adequate credit flow to the 

MSME sector. 

4. Credit Guarantee Fund: SIDBI manages and operates various credit guarantee schemes to 

facilitate collateral-free credit access for MSMEs. This reduces the risk for financial 

institutions and encourages lending to small enterprises. 

5. Developmental Initiatives: SIDBI initiates and supports various developmental programs 

and schemes aimed at capacity building, skill development, technology upgradation, and 

entrepreneurship development among MSMEs. 

6. Venture Capital and Equity Support: SIDBI also provides venture capital and equity 

support to promising and innovative MSMEs through its subsidiaries and funds. 

7. Risk Capital: It offers risk capital through various schemes to support start-ups and early-

stage ventures in the MSME sector. 

8. National and International Collaborations: SIDBI collaborates with national and 

international agencies, financial institutions, and government bodies to promote MSME 

development and access to global markets. 

 

State Level Institutions: State-level institutions are governmental or quasi-

governmental organizations that operate at the regional or state level within a country. In the 

context of India, these institutions are crucial in implementing policies, delivering services, 

and overseeing various aspects of governance within specific states. 

 

DICs: DICs typically stand for District Industries Centers. These are institutions established 

by the government to promote and support industrial development at the district level in 

India. Here's an overview of their functions and roles: 

1. Promotion of Small-Scale Industries: DICs aim to facilitate the growth of small-scale 

industries in the district by providing various support services and assistance. 

2. Entrepreneurship Development: They help aspiring entrepreneurs by providing guidance, 

training, and counselling on various aspects of starting and managing a business. 

3. Facilitation of Finance: DICs assist in accessing financial resources by helping 

entrepreneurs avail loans, subsidies, and other financial assistance schemes available for 

small-scale industries. 

4. Technical and Managerial Support: They offer technical guidance, advice on product 

development, quality improvement, modernization, and managerial practices to small-scale 

industries. 

5. Implementation of Government Schemes: DICs act as nodal agencies for implementing 

various government schemes and programs related to small industries and entrepreneurship 

development at the district level. 

6. Facilitation of Infrastructure: They facilitate the development of industrial infrastructure 

such as industrial estates, parks, and common facilities for the benefit of small-scale 

industries. 

7. Promotion of Ancillary Industries: DICs encourage the development of ancillary and 

supporting industries that can cater to larger industries and boost employment. 

8. Market Assistance: DICs help in marketing products by providing market information, 

organizing exhibitions, trade fairs, and promotional activities for local products. 



 

 

9. Clearance and Regulatory Assistance: They assist entrepreneurs in obtaining necessary 

clearances, licenses, and registrations required to establish and run a business. 

 

SFC’s: State Financial Corporations are financial institutions established by state 

governments in India to provide financial assistance and support to small and medium 

enterprises (SMEs) within the respective states. Here are key aspects of State Financial 

Corporations: 

1. Purpose: State Financial Corporations aim to promote and support the growth of small and 

medium-scale industries by providing financial assistance, term loans, working capital, and 

other financial services. 

2. Financing: They provide financial aid for the establishment, expansion, modernization, and 

diversification of small and medium-scale enterprises in sectors like manufacturing, 

processing, and service industries. 

3. Long-term Loans: SFCs typically offer long-term loans to SMEs, often with favorable 

repayment terms to support their growth and development. 

4. Guarantees and Assistance: SFCs may also provide guarantees to help SMEs secure loans 

from other financial institutions. They assist in preparing project reports, conducting 

feasibility studies, and offer technical guidance. 

5. Repayment Schedules: SFCs structure repayment schedules based on the cash flow and 

nature of the business, aiming to support the financial stability of the borrowing enterprises. 

6. Refinancing: They receive refinancing facilities from apex financial institutions like SIDBI 

(Small Industries Development Bank of India) to extend credit to small and medium 

enterprises. 

7. Promotion of Entrepreneurship: SFCs contribute to fostering entrepreneurship by 

providing financial support and guidance to aspiring entrepreneurs. 

8. Government Support: While they operate as independent financial institutions, SFCs often 

receive support, guidance, and policy directions from the state government for promoting 

SME development. 

State Financial Corporations play a crucial role in facilitating financial assistance to SMEs, 

especially those that might face challenges in accessing credit from traditional banking 

institutions. They focus on fostering entrepreneurship, employment generation, and industrial 

growth at the state level. 

 

Government Policy for MSMEs: 
Government policies for Micro, Small, and Medium Enterprises (MSMEs) in India aim to 

support and promote the growth of these enterprises across various sectors. Here are some 

key policies and initiatives: 

1. MSME Act, 2006: The Micro, Small, and Medium Enterprises Development (MSMED) Act, 

2006 provides the legal framework for the recognition and promotion of these enterprises. It 

defines and categorizes them based on investment in plant and machinery or equipment. 

2. Credit Guarantee Fund Scheme: The Credit Guarantee Fund Trust for Micro and Small 

Enterprises (CGTMSE) was established to provide collateral-free credit to micro and small 

enterprises. The government provides a credit guarantee to lenders for loans extended to these 

enterprises. 



 

 

3. Prime Minister's Employment Generation Programme (PMEGP): PMEGP is a credit-

linked subsidy program aimed at generating employment opportunities in rural and urban 

areas by promoting micro-enterprises through financial assistance and training. 

4. Technology Up gradation Support: Various schemes exist to assist MSMEs in adopting 

modern technology, enhancing their competitiveness, and improving product quality. These 

include the Technology Upgradation Fund Scheme (TUFS) and other technology-specific 

assistance programs. 

5. Public Procurement Policy: The government has mandated a certain percentage of 

procurement from MSMEs in sectors such as public sector undertakings, railways, defense, 

etc., to promote their participation in government contracts. 

6. Interest Subvention Scheme: To provide affordable credit to MSMEs, the government has 

introduced interest subvention schemes that reduce the cost of capital for these enterprises. 

7. Skill Development Initiatives: Skill development programs are conducted to enhance the 

skill sets of MSME entrepreneurs and workers, making them more competitive in the market. 

8. Digital Initiatives: Various digital platforms and portals have been introduced to streamline 

processes, facilitate easier access to information, and enable online registration and 

application for MSME-related schemes and benefits. 

9. Ease of Doing Business: Reforms and initiatives aimed at simplifying regulatory procedures, 

reducing compliance burden, and facilitating ease of doing business for MSMEs. 

These policies and initiatives are designed to address the challenges faced by MSMEs, such 

as lack of access to finance, technology upgradation, skill gaps, and limited market access. 

The government continues to evolve these policies to foster the growth and development of 

the MSME sector, recognizing its crucial role in economic growth, employment generation, 

and innovation. 

 

 

Tax Incentives and Concessions: 

 

Tax incentives and concessions are measures introduced by governments to encourage certain 

behaviors, activities, or investments by providing reductions or exemptions in taxes. In the 

context of businesses, including MSMEs, these incentives are often aimed at promoting 

investment, innovation, growth, and specific sectors. Here are some common tax incentives 

and concessions: 

1. Investment-Related Incentives: Tax deductions or exemptions on investments made in 

certain industries, regions (backward areas), or specific assets to encourage capital 

expenditure. 

2. Research and Development (R&D) Tax Credits: Tax benefits for expenses related to R&D 

activities to incentivize innovation and technological advancement. 

3. Export Promotion Incentives: Tax exemptions or reduced rates for export-oriented 

businesses to encourage foreign trade and increase competitiveness in global markets. 

4. Start-up and Entrepreneurship Incentives: Tax holidays or reduced tax rates for start-ups 

and new businesses to stimulate entrepreneurship and innovation. 

5. Employment-Related Incentives: Tax credits or deductions for hiring certain categories of 

employees, such as those from economically weaker sections, to boost employment 

generation. 



 

 

6. Green Initiatives and Sustainability Incentives: Tax breaks for eco-friendly initiatives, 

renewable energy projects, or environmentally sustainable practices to encourage 

environmental conservation. 

7. Special Economic Zones (SEZs) Incentives: Tax exemptions or reduced tax rates for 

businesses operating within designated SEZs to attract investment and promote exports. 

8. Infrastructure Development Incentives: Tax benefits for investments in infrastructure 

projects like roads, bridges, power plants, and other public works to stimulate economic 

growth. 

9. Tax Credits for Training and Skill Development: Incentives for businesses investing in 

employee training and skill development programs to enhance workforce capabilities. 

10. Tax Holidays and Exemptions: Complete or partial exemption from certain taxes for a 

specified period, especially for new businesses or industries set up in specific regions. 

These incentives and concessions vary from country to country and are often subject to 

specific conditions, eligibility criteria, and compliance requirements. Governments 

implement these measures to stimulate economic growth, attract investments, foster 

innovation, and address socio-economic objectives. However, it's important to note that tax 

policies and incentives can change over time based on government priorities and economic 

conditions. 

 

 

******** THE END **** 


